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Editorial Guidelines
This section contains quantitative and qualitative research published by the BBC Trust which 
examines various aspects of the BBC's editortsi values and standards. This includes research 
commissioned to Infor m our impartiality reviews and the editorial Guidelines Review.

Impartiality-
The Agreement accompanying the BBC Charter requires the BBC to do all it can to ensure 
controversial subjects are treated with due Impartiaiity In news and other output rJeaiing with 
matters of pubiic policy or political or Industrial controversy . The  Editorial Guidelines also 
include a commitment to appiy due impartiality across ail subjects.

Principles o f im partia lity

The Trust published a report commissioned-jointty by the preceding body of the BBC 
Governors and the BBC Executive which identified the key challenges and-risks to 
im parlia iily . A  key part of this work was extensive qualitative audience resean* to 
explore how audiences view impartiaiity across the range of BBC output and genres 
in order to help develop some guiding principies.

From  S eesaw  to  W agonw hee l - A u d ien ce  re sea rch , T>DF (S9SK B )

F ro m  S eesaw  to  W agonw hee l - A u d ien ce  re sea rch , te x t tm fy  {129KB)

Reviews
Tire Trust regularly reviews key topics in order to assess how well the BBC is reporting them 
with due impartiality and accuracy.-Where appropriate, we have supported this assessment 
with specific research to provide the audience perspective.

Reviews

A u d ien ce  a tt itu d e s  to  BBC  N e tw o rk  co ve rage  o f th e  devo lv ed 'N a t io n s , PDF 

(192KB )

A u d ien ce  a tt itu d e s  to -BBC  N e tw o rk  co ve ra g e  o f  th e  d evo lved  N a tion s, te x t 

on ly  (48K B )

A u d ien ce  a tt itu d e s  to  co ve rage  o f  b a sh tess  on B B C m e w s , PDF (623K B ) 

A u d ien ce  a tt itu d e s  to  co ve ra ge  o f t jo s in e s s jr n  BBC  n ew s , t e x t  on l)r{107K B ) 

A u d ien ce  a tt itu d e s  to  BBC  co ve rage  o f  I s r a e li/ P a ie s t in ia n  co n f lic t , PDF 

(452K B )

A u d ien ce  a tt itu d e s  to  BBC  co ve rage  o f  I s r a e li/ P a le s t in ia n  co n f lic t, te x t on ly  

(114K B )

Editorial Guidelines
Review o f the  BBC's-revised Editoria l Guidelines

The Editorfal Guldelines are primarily an aid for programme m ake is and others 
making-content for the BBC. However, it Is important that the standards set out in 
the Guidelines-retlect-the expectations of the public. The BBC Trust commissioned 
Kantar MediaTro conduct a large scale qualitative study a ao ss  the nations and 
reglons-of the UK among a diverse range of peopler including traditionally hard-to- 
reach and hard-to-research audiences. The study combined-a range of methods and 
techniques to research complex issues related to the editorial guidelines of accuracy, 
impartiaiily, and harm and offence.

R e sea rch ing  th e  BBC ’s  d ra ft  E d ito r ia l G u id e lin e s  w ith  th e  UK  pu b iic , PD F 

( IS S K B )

Re sea rch ing  th e  BBC ’s  d ra ft E d ito r ia l G u id e lin e s  w ith  th e  UK pub lic , te x t  o n ly  

(34 .3KB )

Taste and standards

In response to a request from the BBC Trust In fune 2009 the BBC Executive 
commissioned a report exploring public a ltitudes to morality, values and behaviour in 
UK broadcasting. The research involved people of all age ranges discussing a wide 
range of programmes. Including comedy, entertainment, documentary and drama.
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Taste  and S tan da rd s  q u a lita t iv e  re sea rch , PDF 

T aste  and S tan da rd s  q u a n tita t iv e  re sea rch , PDF

Trust in media
Trust in media

In November 2007, the Trust commissioned a  qualitative research project into the 
public's understanding and perception of trust in televisioabroadcasting. The 
research explored; attitudes to various aspects of life to better understand levels of 
trust, cynicism and engagement; tlie  present attitudes and perceptions of 
broadcasters in terms o f trust, following press coverage; and attitudes to editorial 
principles or programme-making practices.

T ru s t In B road ca stin g , PD F (71K B )

T rust in  B roadcastin g , te x t  on ly  (39K B )
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