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'There aren’t any embarrassing questions -  
only embarrassing answers’

Carl Rowan 
The New Yorker
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G E T T IN G  T H E  M O S T  

O U T  O F  M E D IA  IN T E R V IE W S

This leaflet sets out a few helpful hints about 
giving good radio and television interviews 
and lists some dos and don’ts to get the best 
out of your broadcasts.

What you want out of an interview
•  T o  g e t in fo rm a tio n  a c ro s s  th a t w ill h e lp  y o u

•  T o  lo o k  a n d  s o u n d  p ro fe s s io n a l a n d  c o n fid e n t

•  T o  g a in  th e  s u p p o r t  o f th e  lis te n e rs /v ie w e rs

Before the interview
B e fo re  y o u  a g re e  to  a n  in te rv ie w , f in d  o u t th e  fo llo w in g  

in fo rm a tio n  fro m  th e  p re s s  o ff ic e  o r  re p o r te r :

•  W h a t a re a s  w ill b e  c o v e re d

•  L ik e ly  q u e s t io n s

•  W h a t a n g le  th e  in te rv ie w e r  w ill ta k e

•  W h o  e lse  is ta k in g  p a rt

•  If th e  in te rv ie w  is live  o r  p re - re c o rd e d

•  W h a t ty p e  o f p ro g ra m m e  it is, n e w s , p h o n e - in , c h a t 

s h o w  e tc .

•  H o w  lo n g  th e  in te rv ie w  w ill las t
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Planning the interview
F o r a  s u c c e s s fu l in te rv ie w , p lan , p lan , p la n . H o w  c a n  y o u  

tu rn  th e  in te rv ie w  to  y o u r a d v a n ta g e  a n d  h o w  c a n  y o u  g e t 

y o u r m e s s a g e  a c ro s s  m o s t e ffe c tiv e ly ?

W h a t a re  y o u r o b je c tiv e s ?

•  A p p e a lin g  fo r h e lp

•  G a in in g  s u p p o r t fro m  th e  p u b lic

•  P ro m o tin g  th e  fo rc e /p o lic e  o ff ic e rs /y o u r d e p a r tm e n t

•  G iv in g  th e  p u b lic  a d v ic e  o r in fo rm a tio n

•  A n s w e r in g  c r itic is m

W r i t e  d o w n  in less  th a n  2 0  w o rd s  th e  th re e  m o s t im p o rta n t 

p o in ts  y o u  w a n t to  m a k e

L i s t  th e  ke y  fa c ts  o r e x a m p le s  th a t s u p p o rt y o u r m a in  p o in ts

D e c i d e  h o w  y o u  c a n  use  y o u r fa c ts  a n d  e x a m p le s  to  g e t 

y o u r  p o in ts  a c ro s s

N o te  th e  q u e s tio n s  y o u  w ill p ro b a b ly  b e  a s k e d ;

W h o  . . . W h a t . . . W h e re  . . .
W h e n  , , . W h y  . . . H o w  . . .

P lan  y o u r re p lie s  w ith  y o u r o b je c tiv e s  in m in d . Y ou  m a y  o n ly  

g e t o n e  o p p o r tu n ity  to  g e t y o u r m e s s a g e  a c ro ss . T h in k  o f 
a  sho rt s u m m a ry  (25  w o rd s  o r less) w h ich  in c lu d e s  th e  po in ts  

y o u  w a n t to  ra ise  a n d  m a k e  su re  y o u  u se  it, n o  m a tte r w ha t.

Remember . . .
•  M o s t ra d io  n e w s  b u lle tin s  w ill o n ly  use  1 0 - 3 0  s e c o n d s

•  H a ve  in c id e n t ro o m /h e lp lin e  te le p h o n e  n u m b e rs  to  h a n d

•  C a ll b a c k  if y o u  a re  a ske d  to  d o  a  ra d io  in te rv ie w  to  g iv e  

y o u  tim e  to  p lan

•  A lw a y s  a s s u m e  th e  c a m e ra  a n d  m ic ro p h o n e  a re  

sw itch e d  o n  a n d  d o  no t sa y  a n y th in g  y o u  w o u ld  no t w ish  

b ro a d c a s t

•  If y o u  fo rg e t s o m e th in g  im p o rta n t a sk  if y o u  c a n  q u ic k ly  

re c o rd  it

•  T e le v is io n  le a v e s  v ie w e rs  w ith  a n  im p re s s io n  —  m a k e  

s u re  th e  im p re s s io n  y o u  le a ve  is p ro fe s s io n a l a n d  

c o n fid e n t
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Handling radio chat shows and phone-ins
•  R a d io  c h a t s h o w s  a n d  p h o n e -in s  h a v e  a  m o re  in fo rm a l, 

re la x e d  s ty le  —  a d a p t y o u r o w n  s ty le  a c c o rd in g ly

•  T h in k  o f s o m e o n e  w h o  m a y  b e  lis te n in g  to  th e  

p ro g ra m m e  a n d  ta lk  to  th e m  as if th e y  w e re  s itting  

o p p o s ite  y o u

•  D ig  o u t fa c ts  a n d  f ig u re s  to  s u p p o r t y o u r  a rg u m e n t

•  R e se a rch  y o u r s u b je c t w e ll b u t if y o u  c a n n o t a n s w e r a 

q u e s tio n  s a y  so  a n d  g iv e  th e  re a so n  w h y

•  D e c id e  w h ic h  p o in ts  y o u  m u s t  g e t a c ro s s  a n d  th o s e  

w h ic h  y o u  w o u ld  like to  g e t a c ro ss . E v e ry  tim e  y o u  

a n s w e r a  q u e s tio n  try  to  use  o n e  of th o se  o n  y o u r ‘h itlis t’

•  G iv e  f ig u re s  in  n o n -m a th e m a tic a l te rm s , e g . o n e  in  fo u r 

ra th e r th a n  2 5 %

Live or studio teievision interviews
•  A rr iv e  a t th e  s tu d io  e a rly  —  th e re  a re  o fte n  d e la y s  at 

re c e p tio n

•  A s k  to  s e e  th e  in tro d u c t io n  a n d  w h a t w ill b e  sa id  a b o u t 

y o u

•  M e e t th e  in te rv ie w e r a n d  o th e r p e o p le  in v o lv e d  in  th e  
in te rv ie w

•  If o th e rs  a re  ta k in g  p a rt c h e c k  th e  s p e a k in g  o rd e r

•  A s k  w h a t th e  firs t q u e s tio n  w ill b e

Location interviews
•  If b e in g  in te rv ie w e d  in y o u r o ffice , t id y  u p  a n d  re m o v e  

a n y th in g  in a p p ro p r ia te

•  P u t a  n o tic e  o n  y o u r d o o r  a s k in g  fo r  q u ie t a n d  no  

in te rru p tio n s

•  Divert your telephone

•  Sit fo rw a rd  a n d  lo o k  a le rt

•  T a k e  y o u r o w n  a u d io  re c o rd in g  o f th e  in te rv ie w  o r ask 

fo r s o m e o n e  to  b e  p re s e n t w h o  c a n  g iv e  y o u  

a d v ic e /s u p p o r t

•  If b e in g  in te rv ie w e d  o u ts id e  c h e c k  y o u r  b a c k g ro u n d

e .g . d o  n o t s ta n d  in  fro n t o f a  c ro w d  o f p e o p le

MODI 00055127



For Distribution to CPs

Dos and don’ts for a successful interview
Do p u t s o m e  ‘ life ’ in to  y o u r  v o ic e , v a ry  y o u r  to n e  a n d  

p a c e

Do c o n tro l y o u r  m a n n e r is m s  a n d  f id g e ts

Do c h e c k  y o u r  a p p e a ra n c e  a n d  th e  in te rv ie w

b a c k g ro u n d

Do a v o id  a lc o h o l

Do lo o k  re la x e d  a n d  s o u n d  in te re s te d

Don’t u s e  ja rg o n

Don’t a rg u e  w ith  th e  in te rv ie w e r  b u t c o r re c t  a n y  

in a c c u ra c ie s  w h ic h  a rise

Don’t lo o k  d ire c tly  a t th e  c a m e ra , lo o k  a t th e  in te rv ie w e r 

Don’t t r y  to  p u t o n  a  d if fe re n t a c c e n t, b e  n a tu ra l

Don’t m a k e  o ff- th e -c u ff c o m m e n ts  —  y o u  s h o u ld  h a v e  

p la n n e d  w h a t y o u  w a n t to  s a y  b e fo re h a n d

Looking and sounding professional
•  B e  ‘a l iv e ’ , a le rt a n d  a s s e rtiv e  —  n o t a g g re s s iv e

•  T a rg e t y o u r  re p lie s  a t a n  in te llig e n t 1 6 -y e a r-o ld

•  D o n ’t try  to  re a d  fro m  a  s c r ip t o r  n o te s

•  P e rs o n a lis e  in te rv ie w s  if a p p ro p r ia te  —  ta lk  a b o u t “ I” , 

“ y o u ”  a n d  “ m y ”

•  B e  s in c e re  a n d  tru th fu l

•  Ig n o re  d is tra c t io n s

If you want further help or advice . . .
C o n ta c t P re ss  &  P u b lic  R e la tio n s  D e p a r tm e n t sta ff w h o  c a n  

b r ie f y o u  o n  th e  lik e ly  q u e s t io n s  y o u  w ill fa c e  a n d  g iv e  y o u  

a d v ic e  o n  y o u r  re s p o n s e .

If y o u  w o u ld  like  a n y  fu r th e r  in fo rm a tio n  o r  a d v ic e  o n  m e d ia  

tra in in g  p le a s e  c o n ta c t:

THE PRESS & PUBLIC RELATIONS DEPARTMENT
A T  L L O Y D  H O U S E  
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