
F o r D is tr ib u tio n  to  C P s

Press C om pla ints Com m ission O nline W o rk in g  G roup 
M in u te  o f a m eeting held on 20 O ctober 2010

Present: Anthony Longden, Ian MacGregor, Simon Sapper, Ian Walden.
In  attendance: Stephen A be ll, Catherine Speller.

The O nline W orking Group discussed the fo llow ing  three issues at its  firs t meeting:

1. T w itte r and Social Netw orking

The o ffice  had undertaken research w ith  the industry, seeking in itia l views on the 
circumstances in  w hich com plaints about m aterial published on social networks 
should fa ll fo rm a lly  w ith in  the Commission’ s rem it. Members o f the Group agreed in  
princip le  w ith  the fo llow ing  proposals as a way forward:

•  newspapers and magazines should be encouraged to develop clear policies as 
to the ir corporate relationship to the social networking o f journalists. I f  they 
assume corporate responsib ility fo r journalists’ activ ity , they should say so 
and make clear how (and perhaps ensure that the accounts are appropriately 
branded);

•  T w itte r or Facebook accoimts that are branded (in  the ir titles) w ith  the name o f 
a publication, and whose content is ed ito ria lly  controlled, should generally be 
considered to fa ll w ith in  the rem it o f the PCC. Examples o f this would be: 
http://tw itter.eom /C loserO nline: or http://tw itter.com /charlesarthur/guardian- 
tech-tw itterers:

•  personal accoimts o f newspapers, unless branded as such, would continue to
fa ll outside the rem it o f the PCC, even i f  the content relates to journalism  and 
the jou rna lis t is identified  as such in  the “ b io” . *

The o ffice  w ill prepare a more detailed paper on tiiese issues w hich takes account o f 
points arising fi'om  the discussion (many o f w hich concern a number o f quite 
complicated grey areas). G iven that the PCC’s rem it would need to be extended 
fo rm a lly  by PressBof were it  to consider these new channels, it  is im portant that 
members o f PressBof are active ly engaged w ith  the Group’ s work. The Commission 
w ill also need to be consulted further on this.

It was agreed that the Chairman o f PressBof would be invited  to the next meeting o f 
the Group fo r further discussions.

2. PCC Brand O nline

The Group was shown examples o f newspaper websites w hich have been branded 
w ith  the PCC logo and/or w ording w hich makes clear the ir adherence to the Code. 
Members agreed that the PCC should encourage more publishers to do the same in  
order to promote its  services. The logo should act as an active lin k  through to the PCC 
website, but the PCC should not be prescriptive about what ( i f  any) w ording is 
published to accompany the logo: space is at a prem ium  online and it  is im portant to 
a llow  publications a degree o f fle x ib ility  in  the way that they interpret this in itia tive .
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The o ffice  w ill lia ise w ith  the design company it  is using fo r website redesign, w ith  a 
view  to producing some ideas fo r a w eb-only version o f the PCC logo, w hich may be 
more suited fo r online use.

3. O nline prominence o f apologies and adjudications

The o ffice  had prepared a short paper on a number o f issues aroimd online apologies 
and adjudications that it  had identified  as m eriting further consideration by the 
Commission. The central issue is whether the PCC needs to o ffe r more direction to 
editors in  this area, given the absence o f any standard PCC requirement, and the 
increase in  the PCC’ s w ork w ith  online m aterial.

The Group agreed in  princip le  that the Commission as a whole should consider 
issuing guidance to enable editors, PCC s ta ff and complainants to have a sense o f 
expectations as to online prominence. The Group needs to do more w ork on this; an 
update on developments w ill be provided in  due course.

General Business and Date o f next meeting

I t  is im portant that the w ork o f the Group is inform ed by relevant com plaints being 
dealt w ith  by the o ffice . The o ffice  w ill ensure that in form ation is communicated to 
members on a regular basis, most lik e ly  v ia  the weekly update email. News about 
other developments in  the online w orld  that may also be useful w ill also be shared 
w ith  members o f the Group.

The next meeting w ill be held in  December. A  date w ill be arranged shortly.
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